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Teaching Methods and Course Design for Medical Marketing Practical Training

Wang Shuling, Chen Hui, Shi Ping, Zhang Bowen (School of Business Administration, Shenyang Pharmaceutical
University, Shenyang 110016, China)

Abstract Objective: To do an innovative study on the teaching methods for medical marketing practical
training, to introduce the concept of practical training courses to medical colleges and universities in China, to
provide practical training methods and to solve problems in practical training. Methods: The advanced practical
teaching methods in Chinese and foreign literature were reviewed and studied. The teaching methods for practical
training were actively explored combined with characteristics of medical marketing. Meanwhile, five kinds of
teaching methods were compared and analyzed. Results: At present, there are many problems in the practical
training courses for medical marketing, such as impractical training topics, inadequate training design, small
proportion for training assessment, and insufficient implementation in time and space, etc., which need to be
solved immediately. Conclusion: The medical marketing training courses in China started late and lacked the
relatively standardized teaching methods, which led to many problems and slow progress. In order to establish
new main courses for medical marketing led by practice and innovation in colleges and universities in China,
teachers should select practical topics, ensure feasible steps for practical training, carry out diversified assessment
methods and increase the implementation time for practical training in order to compensate for the shortage of the
theoretical courses.
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